
A TOP GLOBAL HOTEL CHAIN 

AT WORK

INCREASES 
CAMPAIGN EFFECTIVENESS WITH THE 
'RIGHT' ANALYTICS 

A top global hotel chain had launched a 

multi-channel marketing campaign and was 

looking for solutions to measure campaign 

effectiveness. WNS designed an analytics-driven 

reporting framework to help the hotel chain 

track campaign performance and quantify the 

incremental revenue generated by the campaign. 

Insights from the sophisticated reports and 

dashboards enabled the hotel chain to make 

critical marketing decisions in the future.
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A TOP GLOBAL HOTEL CHAIN 

AT WORK

INCREASES 
CAMPAIGN EFFECTIVENESS WITH THE 'RIGHT' 
ANALYTICS 

The Client

A top global multi-brand 

hotel chain.

The Business Need

The hotel chain had launched a 

multi-channel marketing campaign 

targeting loyalty program members 

and non-members to improve its 

revenue. The client's business 

need was to measure the 

effectiveness of its highly 

targeted marketing campaign.

The WNS Solution

WNS built an analytical dashboard 

to assess the campaign 

effectiveness through multiple 

metrics across several key areas 

such as:

§Member segments

§Hotel locations 

§Campaign offers 

§Destination brands

§Communication channels

§Booking channels

WNS developed and deployed a 

customized logistic regression 

model to quantify the return on 

marketing investment and 

the incremental revenue 

generated thereof.

The Outcome

WNS' insightful reports and  

analytical dashboards enabled the 

hotel chain to make several crucial 

decisions for future marketing 

campaigns, which included:

§Identifying the need for 

additional marketing 

initiatives, over and above 

the primary campaign

§Forecasting incentive costs 

§Identifying the most profitable 

target markets and 

guest segments

§Developing differentiated and 

targeted marketing campaigns, 

including promotional offers 

and incentives.
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WNS (Holdings) Limited (NYSE: WNS) 
is a leading global Business Process 
Management (BPM) company. WNS 
offers business value to 200+ global 
clients by combining operational 
excellence with deep domain expertise 
in key industry verticals, including 
banking and financial services, 
consulting and professional services, 
healthcare, insurance, manufacturing, 
media and entertainment, retail and 
consumer packaged goods, 
telecommunications and diversified 
businesses, shipping and logistics, 
travel and leisure, and utilities and 
energy. WNS delivers an entire 
spectrum of business process 
management services such as 
customer care, finance and accounting, 
human resource solutions, research 
and analytics, technology solutions, 
and industry-specific back-office and 
front-office processes. WNS has 
delivery centers world-wide, including 
China, Costa Rica, India, the 
Philippines, Poland, Romania, 
South Africa, Sri Lanka, UK and US.

To know more, write to us at marketing@wns.com or visit us at www.wns.com
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